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STORIES OUR READERS LIKED IN 2011

FEATURES

Improving undersea survey (No. 249)

Forensic investigations (No. 250)

Crowdsourcing & Land Surveyors (No. 250)
Geomatics: Whose profession is it anyway? (No. 251)
The Surveying Body of Knowledge (No. 251)

OPINIONS

Call for Innovation (No. 249)

Diversity in surveying and mapping (No. 250)

Whither Surveying: Measurers or Managers? (No. 251)

How does changing technology impact surveyors? (No. 252)

COLUMNS

ALTA/ACSM Land Title Survey (No. 249, 250)
Ask Dr. Map! (regular column)

An Eye on Earth (No. 250)

Ask Vic! (every other issue)

TECH BRIEFS

Occupying The Top of Haleakala & Kolekole
Markers 101 (No. 249)

Precision GPS vs LightSquared (No. 250)
Solutions for Mobile Mapping (No. 250)
Looking Down to Find Up-Time (No. 251)
The skinny on virtualization (No. 252)
Phone Jailbraking (No. 252)

The Web vs Internet (No. 252)

REPORTS
What will the future look like for geospatial
professionals? (No. 249)
Association 3.0 (No. 249)

2011 Storm Surge Report (No. 251)
Historic events, historic decisions
about the future of ACSM (No. 252)
The JGAC Report (regular report)

RECOLLECTIONS
The Savvy Surveyor (No. 249, 251)

HISTORY & CULTURE

Thoreau The Land Surveyor (No. 249)
An early outline of the American story (No. 251)
Books for review

S
Connection of System
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helps individuals, officials, businesses, and educators
enhance their opportunities for success

Contributors and advertisers, contact the Editor, lise Genovese, 240-632-9716 ext. 109. E-mail: <ilse.genovese@acsm.net>.

ISSUE No. 255

FROM THE EDITOR
THE INBOX
HEADLINE STORIES

TECH BRIEFS

COMMENTARY

IsSuE NO. 256

FROM THE EDITOR
THE INBOX
HEADLINE STORIES

TECH BRIEFS

COMMENTARY

IsSUE No. 257

FROM THE EDITOR
THE INBOX
HEADLINE STORIES

TECH BRIEFS
COMMENTARY

FesruaRYy 2012 WATERIALS DUE: JAN. 9, 2012

ENHANCING THE IMAGE OF THE PROFESSION
NEWS, VIEWS, BLOGS & BUZZ FROM THE GEOSPATIAL WORLD
® THE DIVERSE GEOSPATIAL MARKET
HOW HAS THE MARKET CHANGED OVER THE PAST 30 YEARS AND
THE ECONOMIC OPPORTUNITIES FOR SURVEYORS IN THIS MARKET
¢ SMART MONUMENTS
HOW ONE SURVEYING COMPANY IS USING NEW TECHNOLOGY
TO BROADEN ITS SERVICES
MOBILE MAPPING AND GIS, LOCATION-BASED SERVICES, AND
UBIQUITOUS MAPPING
EXPANDING GPS USE IN CELLULAR PHONES WITH GEOID HEIGHTS
MAKING SPATIAL DECISIONS USING GIS
HARNESSING THE GIS EXPLOSION BY BROADENING THE DEFINITION
OF SURVEYING

ApriL 2012

MATERIALS DUE: MARCH 9, 2012

NEW MOBILE BROADBAND SERVICES AND PRECISION GPS

NEWS, VIEWS, BLOGS & BUZZ FROM THE GEOSPATIAL WORLD

® GNSS/GPS POSITIONING TECHNOLOGY & GIS/LIS APPLICATIONS
IMPLICATIONS OF GEOCENTRIC DATUMS ESTABLISHED USING SPACE
GEODETIC TECHNOLOGY BASED ON ITRF REFERENCE FRAMEWORK
ON EXISTING CADASTRAL MAPPING, GPS NON-MAPPING
APPLICATIONS, AND GIS/LIS RELATED APPLICATIONS

® THE NATIONAL SPACE-BASED POSITIONING, NAVIGATION, AND
TIMING OFFICE: WHAT'S NEW IN GPS AT THE FEDERAL LEVEL?

MAXIMIZING SPECTRUM USE WHILE SUPPORTING GNSS SERVICES;

BROADBAND, GEOSPATIAL INFORMATION & E-COMMERCE

OVERCOMING THE CHALLENGE OF GNSS INTERFERENCE

June 2012

MATERIALS DUE: MAY 11, 2012

ECONOMICALLY ADVANCED BUT POORLY MAPPED?

NEWS, VIEWS, BLOGS & BUZZ FROM THE GEOSPATIAL WORLD

® BUILDING THE NATIONAL SPATIAL DATA INFRASTRUCTURE: WHY
IS THIS DIGITAL SPATIAL INFRASTRUCTURE SO IMPORTANT IN
THE FACE OF THE RAPID RISE OF MOBILE TECHNOLOGIES AND
ENHANCED LOCATION AWARENESS?

® EDUCATION FOR A DYNAMIC WORLD

® STAYING IN TOUCH WITH WEB-BASED COMMUNICATION
ENCOURAGING EFFECTIVE MEMBER ENGAGEMENT

TECHNOLOGY FOR BUILDING A NATIONAL CADASTRAL LAYER IN NSDI

EDUCATION INNOVATORS FOR THE GEOSPATIAL WORLD

Issue No. 258

FROM THE EDITOR
THE INBOX
HEADLINE STORIES

TECH BRIEFS

COMMENTARY

IsSUE No. 259
FROM THE EDITOR

THE INBOX
HEADLINE STORIES

TECH BRIEFS
COMMENTARY

IssuE No. 260

FROM THE EDITOR
THE INBOX
HEADLINE STORIES

TECH BRIEFS

COMMENTARY

12012

MATERIALS DUE: JuLy 6, 2012

MODELING OUR WORLD WITH GEOSPATIAL DATA

NEWS, VIEWS, BLOGS & BUZZ FROM THE GEOSPATIAL WORLD

° PREPARING FOR DISASTER: PLANNING & MANAGING
GEOINFORMATION FOR EASY ACCESSIBILITY

® DATA FOR A DYNAMIC COASTLINE: IDENTIFYING COASTAL
EROSION, DETERMINING FLOOD RISK, ECOSYSTEM STUDIES, &
MITIGATING SEA LEVEL RISE

IMAGERY AND CELL MODELING WITH RASTERS AND MOSAICS

TEMPORAL MODELING; SURFACE MODELING WITH TERRAINS

GEOREFERENCED BARE EARTH DIGITAL ELEVATION MODELS

PUTTING GEODATABASES TO WORK IN GIS

OcToBER 2012  mATERIALS DUE: SEPT. 7, 2012
CUTTING-EDGE INFORMATION TECHNOLOGY THAT WILL

WORK FOR NON-PROFITS

NEWS, VIEWS, BLOGS & BUZZ FROM THE GEOSPATIAL WORLD
* OPEN SOURCE AND THE CLOUD

® THE VCLOUD INITIATIVE: WHAT IS IT AND HOW DIFFERENT
IS IT FROM THE cLouD?

© BEYOND THE CLOUD HYPE: STREAMLINING THE DEVELOPMENT
AND DEPLOYMENT OF OPEN SOURCE APPLICATIONS
THE SKINNY ON SOCIAL MEDIA & TECHNICAL COMMUNICATION

IS THE CLOUD / VCLOUD AN OPTION FOR NON-PROFITS?
VOLUNTEERED GEOGRAPHIC INFORMATION, CROWD SOURCING, AND
OPEN SOURCE (CLOUD) PROCESSING

DecemBer 2012  wareriacs pue: nov. 71,2012

MAPPING OUR COMMUNITIES

NEWS, VIEWS, BLOGS & BUZZ FROM THE GEOSPATIAL WORLD

® WEB-BASED CARTOGRAPHY

® INTEGRATING GIS INTO OTHER INFORMATION SYSTEMS
TO BENEFIT NON-SPATIAL INDUSTRIES

® ALL ABOUT GEOSPATIAL WEB SERVICES (MAPPING, DATA,
AND ANALYTICAL) AND THEIR USES

GEOSPATIAL TECHNOLOGY AND SECURITY

TECHNOLOGY FOR GEOSPATIAL WEB SERVICES
GEOSPATIAL TECHNOLOGY, THE ENVIRONMENT, ECONOMY &
SECURITY

LOOKING BACK ON 2011: TOP TEN TECHNOLOGICAL ADVANCEMENTS
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92012 SUBSCRIPTION RATES

92012 RATE CARD

Frequency: The ACSM Bulletin is published 6 times per year. Circulation: 5,000 members &
subscribers; advertised on LinkedIn, Facebook, and Twitter, and through e-Newsletters

DISPLAY ADS

Cover positions (must be 4-color) [1x 3x 6x]

Cover 2: $1,695+ $1,500+ $1,330 | Cover 3: $1,595+ $1,425+ $1,250
Cover 4: $1,800+ $1,600+ $1,410 | Coverimagery: $500 per issue

[1/2" from gutter; 3/8" from all
edges \ Graphics / photo for-

Premium positions (must be full page, b/w or 4-color) [1x 3x 6x] mats: tiff, eps, pdf, jpeg, png. \
1 RHP (adj. Cover 2); $1,510 $1,350 $1,180 Resolution: 300 dpi; press-ready
2 RHP (adj. ToC):  $1,470 $1,310 $1,150 pdf; web-safe colors

Two-page spreads: $2,400 $2,145 $1,890

Black and white (B/\W) Display Rates [1x 3x 6x]
1/2 page: $1,030 $925 $810 | 1/3 page: $850 $765 $670 | 1/4 page: $780 $700 $610 | 1/6 page: $600 $540 $480
Rates for full page and 2/3 page will be determined on a case by case basis.

Classifieds _ WEBMAZINE ONLINE

Package rate: Includes online placement for two months: $350.00 for up to 450 words BANNER AD: 468 x 60 PX

Web posting alone: $125 per 150 words. Logo at no charge. SKYSCRAPER AD: 120 x 600 PX
OR 100 x 132

Digital display ads TILE AD: 120 x 60 PX
COLLEGE / UNIVERSITY PROGRAM HIGHLIGHTS,

PRODUCT HIGHLIGHTS: 144 x 144 px PLUS 50 WORDS: $125.00

2/3 page
vertical
45" x10"

Full page
with bleed
8.375"x 11"

Full page trim
8.125" x 10.75"

Additional digital media advertising opportunities
e VIDEO CLIPS [320 x 240 px or 640 x 480 PX; $2,000 /1-3 monTHs |

3X-31705)," ASK US FOR MORE DETAILS FOR BLOG SPONSORSHIP AND WEBINARS

1/2 page
island
45" x7.5" | 1/2 page horizontal

7" x 4.75"

Placement instructions

To place an ad, contact ACSM Bulletin — llse Genovese, Editor, ilse.genovese@
acsm.net; www.webmazine.org; 240-632-9716 ext. 109, 6 Montgomery Village
Avenue, Suite 403, Gaithersburg, MD 20879

13
page
verti-

cal

2-125"" 1/3 page
x10 square
45"x4.875"

1/4 page
vertical
3.375"x
4.875"

Payment instructions: Invoices are payable in U.S. funds only, net 30 days.
Make checks payable to ACSM.



