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1 FEATURES

Improving undersea survey  (No. 249) 
Forensic investigations (No. 250) 
Crowdsourcing & Land Surveyors (No. 250) 
Geomatics: Whose profession is it anyway? (No. 251) 
The Surveying Body of Knowledge  (No. 251)     
 
OPINIONS
Call for Innovation (No. 249)
Diversity in surveying and mapping  (No. 250) 
Whither Surveying: Measurers or Managers?  (No. 251)   
How does changing technology impact surveyors? (No. 252) 
 
COLUMNS 
ALTA/ACSM Land Title Survey (No. 249, 250)
Ask Dr. Map!  (regular column)
An Eye on Earth (No. 250)
Ask Vic!  (every other issue)

TECH BRIEFS
Occupying The Top of Haleakala & Kolekole 
Markers 101 (No. 249) 
Precision GPS vs LightSquared  (No. 250)  
Solutions for Mobile Mapping (No. 250)
Looking Down to Find Up-Time  (No. 251)    
The skinny on virtualization (No. 252)
Phone Jailbraking  (No. 252) 
The Web vs Internet (No. 252) 

REPORTS 
What will the future look like for geospatial 
professionals? (No. 249) 
Association 3.0  (No. 249)
2011 Storm Surge Report (No. 251)       
Historic events, historic decisions  
about the future of ACSM  (No. 252)
The JGAC Report (regular report)

RECOLLECTIONS
The Savvy Surveyor (No. 249, 251)

HISTORY & CULTURE
Thoreau The Land Surveyor  (No. 249)
An early outline of the American story  (No. 251)  
Books for review  
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from the editor        enhancing the image of the profession

the inbox	 	  news, views, blogs & buzz from the geospatial world 
headline stories       • the diverse geospatial market

                                   how has the market changed over the past 30 years and               	
		        the economic opportunities for surveyors in this market 

		   •  smart monuments

		                    how one surveying company is using new technology  
                                to broaden its services

tech briefs	  mobile mapping and gis, location-based services, and 
                                  ubiquitous mapping   
		   expanding gps use in cellular phones with geoid  heights    
		    making spatial decisions using gis      
commentary              harnessing the gis explosion by broadening the definition  
                                      of surveying

 

 
from the editor        new mobile broadband services and precision gps 
the inbox	 	  news, views,  blogs & buzz from the geospatial world

headline stories       • gnss/gps positioning technology & gis/lis applications 
                                  implications of geocentric datums established using space

                                   geodetic technology based on itrf reference framework 
                                   on existing cadastral mapping, gps non-mapping  
                                   applications, and gis/lis related applications		
                              • the national space-based positioning, navigation, and  
                                  timing office: what’s new in gps at the federal level? 
tech briefs               maximizing spectrum use while supporting gnss services;  
	  	  broadband, geospatial information & e-commerce

commentary  	  overcoming the challenge of gnss interference

 

 
from the editor        economically advanced but poorly mapped?  
the inbox	 	  news, views, blogs & buzz from the geospatial world 
headline stories       • building the national spatial data infrastructure: why  
                                  is this digital spatial infrastructure so important in 
                                  the face of the rapid rise of mobile technologies and 
                                  enhanced location awareness? 		   	
		   • education for a dynamic world    

		   • staying in touch with web-based communication  
                                  encouraging effective member engagement 
tech briefs	  technology for building a national cadastral layer in nsdi	
commentary	  education innovators for the geospatial world

 

 
from the editor           modeling our world with geospatial data  
the inbox	 	     news, views, blogs & buzz from the geospatial world 
headline stories          • preparing for disaster: planning & managing  
                                     geoinformation for easy accessibility 
                                 • data for a dynamic coastline: identifying coastal  
                                     erosion, determining flood risk, ecosystem studies, &  
                                     mitigating sea level rise 
tech briefs	     imagery and cell modeling with rasters and mosaics 
		      temporal modeling; surface modeling with terrains 
                                         georeferenced bare earth digital elevation models 
commentary                  putting geodatabases to work in gis 
 
       

   
from the editor           cutting-edge information technology that will  
                                 work for non-profits   
the inbox		      news, views, blogs & buzz from the geospatial world 
headline stories          • open source and the cloud

		     • the vcloud initiative: what is it and how different 
                                    is it from the cloud?

		     • beyond the cloud hype: streamlining the development  
                                    and deployment of open source applications 
                                    the skinny on social media & technical communication

tech briefs	     is the cloud / vcloud an option for non-profits? 
commentary                   volunteered geographic information, crowd sourcing, and 
                                     open source (cloud) processing 
 
             
 

from the editor           mapping our communities

the inbox		      news, views, blogs & buzz from the geospatial world 
headline stories          •   web-based cartography

		      •   integrating gis into other information systems 
		           to benefit non-spatial industries

		      •   all about geospatial web services (mapping, data,  
                                       and analytical) and their uses 
		      geospatial technology and security 

tech briefs	     technology for geospatial web services

		      geospatial technology, the environment, economy &  
                                 security

commentary                  looking back on 2011: top ten technological advancements          

2012 ACSM Bulletin  
editorial calendar  Nos. 255-260

ACSM  BULLETIN   
helps individuals, off icials, businesses, and educators  

enhance their opportunit ies for success

 Contributors and advertisers, contact the Editor, Ilse Genovese, 240-632-9716 ext. 109. E-mail: <ilse.genovese@acsm.net>.  
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Issue no. 255         February 2012 materials due: jan. 9, 2012 Issue no. 258            August 2012  materials due: july 6, 2012

Issue no. 256         April 2012 materials due: march 9, 2012

Issue no. 257           June 2012 materials due: may 11, 2012 

Issue no. 259            October 2012 materials due: sept. 7, 2012

Issue no. 260              December 2012 materials due: nov. 7, 2012
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display ads 
Cover positions (must be 4-color) [1x  3x  6x] 
Cover 2:   $1,695+ $1,500+ $1,330  |   Cover 3:  $1,595+ $1,425+ $1,250
Cover 4:   $1,800+ $1,600+ $1,410  |   Cover imagery: $500 per issue
Premium positions (must be full page, b/w or 4-color) [1x  3x  6x]
1 RHP (adj. Cover 2); $1,510  $1,350  $1,180 
2 RHP (adj. ToC):       $1,470  $1,310  $1,150
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Classifieds
Package rate: Includes online placement for two months: $350.00 for up to 450 words
Web posting alone: $125 per 150 words. Logo at no charge.

                Digital display ads
college / university program highlights,  
product highlights: 144 x 144 px plus 50 words: $125.00  
 
Additional digital media advertising opportunities 
video clips [320 x 240 px or 640 x 480 px; $2,000 /1-3 months |  
ask us for more details for blog sponsorship and webinars 
 
Placement instructions
To place an ad, contact ACSM Bulletin — Ilse Genovese, Editor, ilse.genovese@
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